[——

Hand hygiene campaigns: reflections from the
Solomon and Cook Islands

Presenters: Bronwyn Powell and Ine Sosene

Team members: Georgina Hou, Maria Tran, Tom
Rankin, E. Hale, Michelle Abel, Susanne Taylor

Asian Development Bank (ADB)
Solomon Water
Plan International Australia / Live and Learn Environmental Education

WATER

Cook Islands, Solomon Islands

Achieving SDG6 in a Changing Climate

f fm 7

#WaWF23




Blues

953.7375


Improving the effectiveness of hygiene interventions

ﬂDB Strategies (Corporate strategies\ / Traditional program \

and country partnership strategies - approaches include
CPS) mostly reflect water, sanitation, * Information, education
urban development and health well: and communication
Hygiene only has limited mention approaches
= Health messaging
= Preventative health fall through the K /

gaps between water and sanitation
access and curative health (in policies
and institutions)

: behavi h
= Whilst many DMCs have National ehavior change
Hygiene Plans, most are not resourced

Increasing knowledge




Strengthening WASH behaviors in the Pacific:
Technical Assistance (TA 5661) vision

Reduction in water-borne Reduction in transmission
diseases of infectious diseases

People practice appropriate health-protecting hygiene behaviors and enabling
environment strengthened to sustain good WASH behaviors

Reliable and Improved and
sustainable water sustainable sanitation
supply for all for all

Handwashing with
soap practiced by all




Handwashing with soap makes you feel so fresh
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/Ongoing campaign includes: )
- Promotional materials developed
together with Solomon Water
- Handwashing jingle
\" Face-to-face community activities/
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Plan International and Live & Learn with
Solomon Water

Targeting improved handwashing with soap, sanitation and menstrual health
behaviours in 6 informal settlements

e Behaviour Barrier Analysis — Doers and Non-Doers (handwashing with soap
behaviour)

* 6 step Behaviour Change Wheel for Intervention Design Campaign

* Evaluation planned |
. Wld.e-reachlng.g social media ' emigudifalh
* Radio messaging ~ searem kaikai
« Community outreach ~ wetem klin an
* Follow ups




3 Interventions selected and developed in campaign

Intervention 1 — Education (Psychological Capability)

Provide education to communities with reference materials (poster,
stickers, videos) on contamination of food if hands are not washed with
soap before food preparation, and if hands are not washed with soap after

contact with baby / child poo, and after going to the toilet

Intervention 2 — Environment & Modelling (Social Opportunity)

Community leaders / influencers model and promote washing hands with
soap before cooking and after contact with child faeces, and after going to

the toilet

Intervention 3 — Persuasion (Reflective motivation)

Creative persuasion campaign for women and men to feel positively about
always washing hands with soap before cooking and after contact with

baby / child poo, and after going to the toilet




Reflections & recall

* Target audience

* The more targeted the better, and the easier to evaluate
success

* Good window of opportunity to target hygiene messaging
to new water customers (e.g. Solomons)

* Social media has good reach at low cost

* Message recall

* 93% of 115 respondents remembered campaign after 2+
months

* most common places to see/hear promotion was at a local
community event, on a poster or on a billboard

* Almost half (48%) remembered the message well and 99%
said that they made changes personally or in their family
after viewing the ad.




FIG 5: TOILETS HAND WASH BASINS
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Cook Islands Background

~
® Cook Islands is spread over 2.2 million sq km
e Total population: 15,020
e Student population: 3,904
N bop Y
/o Hand washing facilities in all lavatories \

e Limited soap supplies

e Limited to no hand washing facilities outside of
lavatory

® Lack of education on hand washing at critical

_ \ times; other than just after using bathroom /




2x Bi-lingual campaigns

* Produced in English & Cook Islands Maori
* Engaged 5x local Stakeholders (Govt & NGOs)

Campaign 1: Animated video
te amirimiri anga_i'te \

manu, e tetai uatu pakau.

ampaign Z: Printec

- Hand wash posters Cleaning toilets posters
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Outdoor splash proof signage
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Printed Resources ope

/.

® Site visits

Distribution leaflet
e WASH in schools survey

\. Gained new major stakeholderj

~

Distribution Leaflet

Bi-lingual WASH Printed Resources for the Cook Islands r'_"-

Resource 3: Outdoor "Hand washing' Signs.

i ith the Ministry of f Education, Te Marae
Ora, Internal Affairs, Cook Islands Child Welfare Association and the Cook Islands National
Disabil i i i it i
WASH
The i i to
and pra Below is a st of what may be included in your pac

The bi-lingual ‘Hand washing signs Fig3.
Lnear sign
Instalment) outlines § key moments to [ra— -
Wash Hands' basi , e, #
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attention, beginning in schools.

Resource I: "Hand washing' Poster

Hand washing’ Fig 1.
Wash 1 i P, |

bathroomis) o T

2.5chool Notice board(s) and/or in b
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toillet clean’ Post
Above Hand wash b
bathvooms

COMMUNICATE WITH US
Pic & SHARE with us
ASH printed resotrees 3

Auraka koe kiapa'arua  Be aClean Kuki :
By g mom @ 0

Survey

Pre-WASH Printed Resources Distribution
Survey for Cook Islands Schools

The Asian Devel
minisri
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Aurakakoe kiapaaria  Be aCleanKuki
mummy oo = @
Allocation + Delivery

A). WASH PRINTED RESOURCE ALLOCATION

SCHOOL's 'WASH Printed Resource Allocation

RAROTONGA 1 2 E] 4 5
Apii Te Uki Ou
Apii Arorangi 17
Apii Avarua 18
Apii Nikao 17
Black Rock Apii Potiki 2
Imanuela Akatemia 7
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Launch of Printed Resources

= Stakeholders in attendance
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Red Cross Hand washing

washing demonstration

Apii Avarua has a school role of 375 students
: v ph -~

Apii Avarua studenfs following along hand
washing demonstration

Ministry of Health

Ministry of Education

Child Welfare

Red Cross

Disability Council

CIIC - Cook Islands Government

\ Asset Management Agency

~
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Surveys gather common themes

1st WASH Data Report Inclusions
St

Limited number of facilities for: e e
e Hand washing that are located outside 8 ores el et beoh)
. ond wash basins in toilet stalls
Of |avat0r|eS O Hand wash basins outside of
. oo, » toilet stalls
e Soap at hand washing facilities A SRS
® Access to clean drinking water @ Aocess ta soup
O i{::sw:;'y“ sof WASH facilities to
Qu a ntlfyl n g WAS H I n Sc h OOI n eeds Fig 5: Sample of 1 Schools current ratio standards
® CO”a borate With MiniStry Of Ed ucation & C”C Current Ratio Standard at a School
. Avarua School (Biggest school on Rarotonga)
e Data Collection processes B, m—
® Person to ratio standards based on NZ Education System e ees
® |dentifying gaps S
® Gathering estimate costings for procurement & contractors
® Cook Islands Census
. . Fig 6: NZ ratio to person standards.
® Proposal for an Intervention & its Impact on Cook Islands - i

Goal Ratio Standards with ADB Support
people NZ Ratio Standards

Toilets 1to 15

Hand wash 1to 15
basins

Drinking 1060
Fountains/ Taps




ADB Intervention for WASH in Cook Islands 2023

Evidence has now been gathered to
support the next phase we are working on
in the Cook Islands and that is investments
to improve WASH facilities in schools.

® Long term benefits to future of Cook

Islands people
® Public Health benefits
e Climate resilient

Be a Clean Kuki

#beacleankuki
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Bronwyn Powell —

Ine Sosene

Maria Tran (ADB)
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